THE BROADBAND VISION
HOW CONTENT WILL DELIVER EXTENSIVE
OPPORTUNITIES FOR A SUCCESSFUL UK ECONOMY

ED RICHARDS
CHIEF OPERATING OFFICER, OFCOM

21 November 2005



UK Internet connections
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Digital technologies are entering the mass market

Current position of major technologies on the adoption curve
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Speed of change since Ofcom was created
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Broadband prices are falling as competition grows
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Perceived lack of need — rather than affordability — is the
primary reason given for lack of internet access at home

Reasons for not having access to each technology

% adults without or not intending
to obtain each technology
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PC penetration of UK households
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Demographic trends in access to PCs and the internet

at home
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Broadband subscribers use the internet for more data-
rich activities

Uses of the internet at home
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Disclosed LLU Investment
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Content creation industries

Contribution of Creative Industries to Gross Added Value and GDP

2002 estimated Gross Added Value (Em) and proportion of UK GDP (%)

20000
18000 2.5%
16000
14000
12000

1.2%
0.5%

0.9%
0.3% 0.3%
B == ==

Computer Softwere Publishing Advertising Music and performing ~ Video/ HIm/ TV Production
arts Photography

B Goss Vaue Added

Source: DCMS Creative Industries Estimates Update 2004 / Ofcom TPSR



